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Before you begin your project page, you will need to create your Patronicity account and profile. Once 
that’s done, hit the Begin a Campaign button on the home page to start your project page. You’ll be 
asked for your target crowdfunding goal, your project’s name (both of which can be changed later) 
and, if you are in one of the states or regions in which Patronicity has a sponsored program, you’ll 
indicate your sponsor at that time as well. Note that you will need to log in to your account each time 
you edit your page.  
 

PROJECT PAGE & WEBSITE 
Navigation Guide

Step 1: Create an Account and Start a Page
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Step 2: Check out the Campaign Control Panel

VIEW This is where you can see your page as members of the public would see 
your page.

EDIT This is where you fill in the information about your project and crowdfunding 
campaign and is likely the section of your page with which you will interact with 
the most. The entirety of this section, outside of the “Payment Info” tab, needs to 
be filled out in order for your campaign to be approved. 

DONORS This is where you will see information about your online and offline 
donors. You can also download a complete list of your donor information using 
the “Download” button.

FINANCIAL This is where you can see exactly what you are raising online and 
offline, as well as the fees that accrue based on those amounts. 

HELP & TIPS This is where you’ll find links to tools that are helpful in creating a 
crowdfunding page and planning a successful campaign, along with important 
documents for our sponsored programs.

INSIGHTS Here you’ll see a graph that illustrates the amount of money you raise 
each day, broken down by offline and online amounts. This can be useful for 
checking which of your outreach techniques have the biggest impacts on your 
donation amounts. 
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Step 3: Create your Project Page

GET STARTED

Start by clicking the EDIT tab. This is where you fill in the information about your 
project and crowdfunding campaign. All of the sections on the left side of the 
page, outside of the “Payment Info” tab, need to be filled out in order for your 
campaign to be approved. 

CAMPAIGN GOAL: This is the amount of money 
you want to raise. Be realistic of your network and 
what you can accomplish. This amount can be 
changed later.

FUNDING TYPE:
Partial Funding: You keep whatever you raise.
All or Nothing: You either raise it all by the deadline, 
or you don’t get anything. Contributions are held as 
pledges until it the campaign hits its goal.

CAMPAIGN TITLE: Try to keep it short and easily 
identifiable with your project.

CAMPAIGN OBJECTIVE: Keep this to one short 
sentences. You can include a call to action or use a 
description of your project.

CAMPAIGN IMAGE: This is what people will see 
when you share your page on social media, and if 
you don’t have a video it’ll be the image at the top 
of your page. So, make sure you choose something 
that is eye-catching and engaging. The images 
should be at least 700x525 pixels with a 4:3 aspect 
ratio, and be no larger than 50MB.

CAMPAIGN END DATE: Identify when you need the 
money by, and how long you want your campaign to 
run on the platform. Campaigns between the 30-45 
days tend to perform better. You will need to decide 
on a firm end date before you launch.

LOCATION: Start typing in the address of your 
project, or an address nearby, and then choose the 
location from the drop-down options. This will allow 
the Patronicity system to generate a map of where 
your project will be located.
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TELL YOUR STORY

This is the description of your campaign 
to tell your audience the story about the 
project and why it matters. For every 
1-2 paragraphs, make sure to include 
a relevant picture/collage (a width 
of at least 700 pixels) that will speak 
1,000 words - just make sure you have 
permission to use those photos. 

CLICK EDIT to navigate to the 
green screen below where you can 
enter your campaign content.

Make text you want to 
emphasize bold, italicized, or 

even a heading!
Hint: Headings are great 

additions to your page and help 
break up blocks of text.

Add links and 
images to your 
page. You can 

credit your 
image source 
using a link.

Don’t forget 
to save!

Click here if you
need a few extra
tips and tricks to 

get started. Directly edit
your text here.

The text on the right side
of the story editor will
guide you through the 

process of writing your story 
and link you to resources that 

could be helpful.
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ENHANCE
The ENHANCE section gives you the opportunity to add in some elements that will make 
your page stronger and more likely to receive donations. This section holds some of the most 
important parts of your project page.

VIDEO: The real power of the video is having community 
leaders speak on behalf of your project. You are not 
required to create a video, but you are highly encouraged 
to do so. If you do decide to make a video, keep the 
following in mind:
• Campaigns with a video raise 70% more funds.
• The most effective videos are under three minutes.
• First 30 seconds are the most critical and need to  
   be the most captivating.

TEAM MEMBERS: If you have more than one person 
helping to create your campaign page or managing 
donations, you should enter their email here. In order to 
have admin access to the page they will have to create a 
Patronicity.com account. You can have any many team 
members added as you’d like, but keep in mind that 
everyone listed here will receive email updates every time 
a donation is made or edited.

SPONSOR: If you have you a campaign sponsor, it will 
show up here.

NON-PROFIT: If donations made to your organization are 
eligible for tax deductions - because you’re a 501(c)3 or 
municipality – here is where you put your organizations 
tax information.
• The Tax ID is your federal EIN

CAMPAIGN SHORT URL Here you can create a 
shortened URL that is easier to use on printed materials 
when you want to share your campaign.
• Try not to make it generic; make it relatable to your  
   specific project or community
• At the same time, don’t make it very long or  
  complicated.
IMPORTANT: This is how anyone and everyone will get 
to your page to donate. It should be in EVERY piece of 
content you produce  (press, social post, email, text, etc.) 
to link back to your project page.

SOCIAL LINKS You should provide at least one link to 
an active social media page that will post updates about 
your campaign and then your project.
TIP: Try to use a page that already has a strong 
following, rather than a page you’ve just created 
with no following.
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ADD GIVING LEVELS
Create Giving Levels and corresponding rewards that incentivize donors to support your project. 
There is no ideal perk - each project has something different to offer its donors. Check out the 
CROWDFUNDING STRATEGY GUIDE for guidance on creating effective giving levels.

Setting a limit on the number of donors 
that can claim a giving level is important, 
especially if you’re offering a gift in return. 
Additionally, many of our programs have 
single donation maximums.

Try to come up with a fun and personalized 
title for each of your giving levels! It’s a 
chance to get creative.

Make sure you get the information that you 
need from donors to ensure that you can 
send them their rewards. For example,  you 
might need a shipping address to send a 
gift, an email address for a gift certificate, or 
notes on names, t-shirt size, dedication name 
up to X characters, etc. 

Explain the specific impact that a donation of 
this level will have on your project/campaign.

It is recommended that you add five to 
seven Giving Levels.
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PAYMENT INFORMATION
This section does not need to be filled in when you are first starting your campaign or applying to 
a sponsor or partner program. However, it will need to be filled in by the time your campaign ends. 
Make sure you fill in all of the information for your organization’s bank account.

OFFLINE DONATIONS
The Offline Donation button on the top right of your campaign page is where you can input cash or 
check donations or pledges that are completed offline. Make sure that you include all relevant donor 
information here. Remember that you need to be logged in to your account to use this feature.

Keep in mind:
• Pledges must be fulfilled by the campaign deadline
• Donations can be from an individual or a group
• Many of our programs require offline donation verification. 
  Work with your campaign coach if you have questions
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Step 4: Keeping in Contact

8

UPDATE DONORS

If you want to provide a project 
update to your page but don’t 
want it to send as an email, 
make sure to uncheck this box.

You can send emails to donors 
through the Patronicity system 
by using the Update Donors 
button, and filling in the box that
pops up. This is a VERY 
IMPORTANT tool for keeping 
your donors engaged in this 
project and any projects you 
want to do in the future.

The Updates tab on your 
campaign page will show 
the updates that you’ve sent 
when using the “Update 
Donors” buttons.This can be 
an incredibly important tool for 
keeping your donors engaged 
and excited about your project.
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Step 5: Managing Your Account

Click on the DONOR tab to view a full list of donors and all of their information. You 
can use the Download Report button to generate a detailed donor list, though we don’t 
recommend doing this until the conclusion of your campaign. 

You can edit donations by 
scrolling horizontally to the far 
right side of the DONORS page. 
While you can edit donations, 
please do not use the Refund 
function shown here. Instead, 
contact your Campaign Coach 
if a refund needs to be made or 
if there are any errors that you 
need help navigating.

If you don’t see the Edit Donation option on your screen, scroll to the  bottom and far right of the 
page as sometimes certain browsers or computer screens make it difficult to see this feature.
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Project Page Checklist

BASICS
Campaign Title 
Campaign Objective or Tagline
Project Goal
Funding Type
Sponsor (if you have one)
Nonprofit or Municipality status (if relevant)
Campaign End Date
Locations

STORY
Introduced yourself, your project, and its background
Briefly described your campaign and why it’s important
Concisely, but personally, identified the core of your project and what contributors 
will help you achieve
Explained how much funding you need and specified where it’s going
Made the ask: Invited visitors to your page to donate and share your campaign

MEDIA
Added at least four images of your community, project plans, or desired impact
Uploaded a video
Created a short and catchy Project URL 
Linked to organization or project social media URLs
Created 5 to 7 Giving Levels

This checklist outlines all of the elements of your page that you need to have 
completed before you submit your project for review. If you have any questions, 
contact your Campaign Coach.

Once you have checked everything 
off of this list, you are ready to hit 
SUBMIT FOR REVIEW and you are 
one step closer to GOING LIVE!


